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Who We Are Seale
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Create a more efficient, secure and
less wasteful global food supply chain
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According to current estimates

o of the-food - |
. o produced globally
_ o is never eaten.

And that’s enough food to feed...







FOOD
WASTE

contributes

4.4
GIGATONS

of CO, equivalents
to the atmosphere
each year...
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Food Must Travel

Increasing global demand
for fresh protein

10%

increase in consumption in 10 years.

_~ _.Growth of U.S. Exports
_‘== Beef: 6.5%
Jl'.\ Poultry: 4.1%

Pork: 2.6%




Protect What’s Inside

The carbon footprint of

1kg of beef is 370x the

carbon footprint of the packaging
used to protect it

Packaging technology extends food
freshness - Packaging shifts from
days to weeks

Proper storage conditions
prolongs shelf life



Retall Case Study

»350 tons waste reduction
(food and packaging)

* $IMM In operational
efficiencies

« 8,000 tons CO2 reduction

 $19MM total annual benefit



Packaging and Food Waste

Countries with highest levels of packaging have lowest food losses
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2017

Tesco promises to end edible

food waste by March 2018 %
: : : —
“Innovations in packaging that P \Lﬁf‘ja\\jr%
make the food fresher for longer e ::: SOPE HEC
are obvious, and there's an awful V4 : y L 37T

lot of marketing activity in order
to give tips on reuse, recipes, all
the ways of avoiding food waste
in the home.”

- Dave Lewis, Tesco CEO
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*Ellen MacArthur Foundation
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rescue Plastic PO”UtiOﬂ

., We can make things better
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And that's just the
tip of the iceberg.



Global Attention on Plastic Waste

1. China (2017 & 2018) National Sword policy restricts import of
waste materials into China, initially plastics and fiber.

2. European Union (Jan 2018 & May 2018) Strategy to
promote recycling, reuse and recycle content. Single Use
Plastics ban and tax proposed.

3. India (Mar 2018) Plastic Waste Management Rules
implemented to encourage recovery and reuse of plastics

4. United Kingdom (April 2018) UK Plastics Pact introduced to
increase recycling, reuse, redesign and recycle content in
packaging.

5. Australia (April 2018) Ministers of Environment announce a
target for all packaging to be reusable, recyclable or
compostable

6. US (May 2018) American Chemistry Council pledge to
recycle or recover 100% of plastics packaging by 2040.

7. New Zealand (June 2018) Companies make pledge to tackle
plastic waste by 2025 with Ministry of Environment.

8. Canada (June 2018) Plastics industry sets goal for all
plastics packaging to be reused, recycled or recovered by 2040.

9. Chile (Aug 2018) A second national pact, similar to UK, is
being developed.



EU Circular Economy Pledge

T

The Circular Economy Pledge says by 2030:

a) All plastic packaging is reusable or recyclable

b) 55% of plastic packaging waste is recycled

c) Sorting and recycling capacity increased four fold

The European Commission moving away from voluntary approaches to
Influence plastic waste management. Initiatives anticipated:

a) Mandatory use of recycled plastics

b) New tax on use of virgin plastics (in addition to EPR fees and bottle bills)
c) Targeted actions to restrict or ban certain “single use plastics”



“Tesco has announced it will
ban all non-recyclable plastic by

2019, in a move campaigners G

have cautiously welcomed as e

“raising the bar on problem | {
plastics. P V= e’ >

The supermarket giant has
called on the government to help
establish a consistent recycling
Infrastructure that would enable
a “closed loop” system in which
waste is avoided altogether.”
- The Independent



Consumer Sustainability Concerns: Plastic vs. Food Waste

Food Wasted

T

2018

The amount of plastic in oceans
The amount of food waste in the country

v b
L‘Q.

Source: Harris Poll onfConsumer Food Waste (2016-2018) Average result across 11 European countries
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Merchandising
& Digital
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BEEF IN SUSTAINABLE }
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AAA Beef
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|
| FRESH

ATy packaging locks in peemium
tasie, tendemess and quality >

\ Proxiuct netune 1o i3 bright red colour ‘ e ~a -
wiithin moments of being opened < B >
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Foster Farms Introduces OR Code

Foster Farms Simply Raised Chicken

“i_+ Has No Added Hormones',
acoidst or Antibiotics Ever

et 7 X %< Vegetarian Fed
— “resh & 100% Natural*®

t Fi"@ts Keop Refrigerated.
‘ (& May Contain Up to Two Percent
INLESS CHICKEN e, Retalned Water. N
0 ADDED SALT** ‘ kot Processed. o Al marecieets

QR Code Virtual
Assistant

DORI connects consumers to exclusive
savings, fresh chicken recipes, a guide to
poultry labeling terms and more. DORI is
accessible via smartphones wherever Foster
Farms fresh chicken is sold.







Benefits of Digital Technology

Q"’J Food Safety

|dentify source of problem
Food recall management

Verify Authenticity
Country of origin
Sustainable production

Consumer Communication
Quality assurance
Confirmation of claims

Brand Differentiation
Consumer engagement
Trustworthiness

Supports International Trade
Food fraud
Import / export requirements

Value Chain Alignment
Inventory management
Improved logistics




Omnichannel




Food & Beverage E-commerce to Double in 5 Years

GLOBAL

2017

$46.4 BILLION "

2022

$91.9 BILLION




E-Commerce Grocery

70%

Buying groceries online by 2024

90%

Increasing online grocery
purchases in 2019

$29.7B

Projected U.S. sales by 2021



Average Basket Size

$55.18

Brick and Mortar

$71.76

Click and Collect

$90.61

Click and Deliver



POP OF PROTEIN TO YOUR MEAL BEEF CHICKEN TOI

SUPERMARKET
CONVENIENCE
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MOUNTAINS

Leak Proof N 4=
Damage Resistance
Temperature Assurance
Dim Weight

Brand/Opening Experience

Recyclable



TAKEAWAYS

Sustalnablllty If you re !
thinking about.sgs_tar

packaglng y
Don’t |gnore‘:gt‘1§ ', i

packaging and grapl

merchandising and* -
communicatiot =
consumers. - ‘%:
Omnichannel stra §

including packaging,
critical.







Thank you!

Juestions?
Want to be in the know?

D&A

Connect with Us!

www.sealedair.com
y@KarlDeily m Karl Deily




